Hey kids] What time is It? It's Vldeophile's Newsletter timel 1 
[Hum musical Interlude.) But seriously folks, here we are again, 
and I add with a mixture of glee and stark terror that there are 
now well over 100 of usl More than I had originally intended to 
handle but who can argue with success. What will becone of this 
SxxxkBiixtkea Msaxxex wonder child that I have created will be re- 
vealed next issue. Let me only say here that every moment of my 
time is. now accounted for. I will be able to maintain personal 
contact with only the most avid and devout of you ( you already 
know who you are) , and I can only suggest that the rest of you 
try to reach each other and expect to hear from me only through 
these pages. As before, the remainder of this page is devoted to 
personal replies (no offense intended to you blank pagers) , but 
1 rather suspect that this issue will be the last In this format. 

Never fear ... I will keep in touch between issues and elsewhen 
with those of you who have become fast (though as yet unseen) friends. 

HAPPy HOLIDAYS I 
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EDITORIAL 


There is quite naturally great concern about the possibility 
that the video tape hobbyist is doing something illegal 
and that the long arm of the law may reach down into our 
little world. I cannot help but think that the true concern 
will lie with those who attempt to go into the business of 
mass duplication and selling of copyrighted material. This 
is already giving the entertainment industry a giant headache 
Insofar as bootleg eight track tapes and phonograph records 
are concerned. I have made it clear from the outset that I 
have no interest in turning a profit from this thing, but 
rather am solely desirous of encouraging the free exchange 
of ideas Md tapes among collectors who wish to view material 
for their personal pleasure and, incidentally, to preserve 
for future generations a small sampling of our video culture. 

With this in mind, and in an abundance of caution, I herewith 
announce that I will not accept any advertising for the sale 
of copyrighted items on tape. I say this knowing full well 
that regularly published papers for film collectors contain 
page after page of literally thousands of copyrighted films 
for sale. They will have to be content with not being as pure 
as we. 

Surely ... SURELYl ... the corporate attorneys and the FBI 
have better things to do than to break down the door and 
prosecute some poor schmoe who has a few tapes <or even a few 
dozen tapesl which he is keeping purely for his own enjoyment 
and that of his friends. If any of you are hassled on this 
level, I think that a complaint to your congressman would be 
in order. Not only would this be harrassment based on tl\f 
most marginal of legal authority, but it would be a shameful 
waste of the taxpayer's money for the FBI to beef up it’s 
"cases made" file with such trivial matters when . organi2ted 
crime is corrupting the very fiber of the nation virtually 
unchecked. 



FURTHER THOUGHTS RE: THE ABOVE (after a Week's reflection); I have 
read somewhere that part of Sony's defense to the lawsuit mentioned 
elsewhere in these pages will be that the networks have no right to 
control what the consumer does with their product once it has been 
released into the air for reception by individual television sets. In 
this regard TV is a rather unique medium (along with radio) . Books 
and newspapers can be bought, read, reread, sold to collectors, stored 
on shelves for years and read by a whole new generation of readers, 
while the author and publisher would never dream of trying to extract 
revenues other than the original purchase price. Is it a Eolation of 
copyright for used book and magazine dealers to make sales to their 
customers? It would seem to roe that once the networks and copyright 
holders have allowed their product to escape into the atmosphere, the 
consumer has the right to receive it, reduce it to his possession and 
continue to enjoy it in the future, so long as he does not undertake 
to copy and/or resell it or ch£u:ge an admission price to see it rerun. 
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prohibitions with regard to the home use of videorecorders for years 
to come Sony ' s response to the suit directly from the UPI wire follows: 


(SORT.SUB) 

CTIKTO)— A SOW COtPOMTIOd UWEU SAID HE DID NOT THIW TNO OT 
KOLLTVOOD'S BIGGEST MOVIE STUDIOS WOULD HAVE AHT LEGAL SUCCESS IN 
THEIK MOVE TO MN SALES OF VIDEOTAPE MACHINES. HOME VIEWEHS CAN BSE 
THE MACHINES TO XECOBD TELEVISION SHOWS. 

THE COaPORATION WOWD MAKE NO OFFICIKL COMMENT BWT A IffiHBEB OF 
SONY’S LEGAL DEPAHTWNT SAID INFORMALLY YESTEHDAY THAT HE DOES NOT 
THINK »-S COPYRIOCT LAW SPECIFICALLY FORBADE THE SALE OB HOW BSE OF 
THE t>HHNDREl>>DOLLAR MACHINES TO RECORD T.T PROGRAMS. 

UNIVERSAL STUDIOS AMD MALT DISNEY PRODUCTIONS FILED EIGHT SUITS IN 
COMMECTION WITH THE DISPUTO*--AGAIHST THE SONY CORPORATION, MAKER OF 
THE BETAHAZ RECORDER,,. THE JAPANESE FIRM’S U>S SUBSIDIARY. ..FOUR LOS 
ANGELES AREA STORES WHICH SELL THE DEVICE. „ SONY’ S ADTEBTISINC 
AGENCY, AND HILUAM GRIFFITHS, IDENTIFIED BIlLT AS •AN INDIVIDUAL WHO 
OWNS A BETAHAZ WIT.* 

IN WHAT APPEARED TO BE THE BEGINNING OF A UNDNAK LEGAL FIGHT, 
THE STUDIOS AWED THE. COURT TO BAN SALE AND USE OF THE MACHINES, 
CONFISCATE SOME NACHINES AMD DESTROY SOHE TIDEOTAPES ALREADY HADE. 

THE STUDIOS AR6IC THAT THE NACHINES ARE AN EHTICEWNT TO VIOLATE 
THE COPTRIGHT UUS UHICH PROTECT THEIR FILMS, 

»1 ll-l* oailO PES 
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(reprinted from VideoNews) 











precede the commercial break, (instant replay.) 


7. At the instant that the program material ends and before the 
commercial begins (remember the mental note you made up in Step 37 ) , 
pull the "pause” switch. Most shows in prime time fade the program out 
before the commercial begins, and this gives you as much as a second 


8. After the tape has been stopped by the "pause" switch, push 
down the "stop" key. This disengages the "pause" switch, and the screen 
will be blank. 


9. Push down the "record" key b^ itself . This allows the picture to 
come through without engaging anything, and what you will now see is the 
remainder of the commercial break that has been in progress while you 
were performing Steps 3 through 8. 


10. When the commercial is about to end, pull the "pause" switch 
and,while continuing to hold the "record" key down with one finger, 
depress the "play" key with another finger. 


11. At the instant the program begins (or when from experience you 
sense that it is going to) release the "pause" switch. Recording of the 
program will then resume from the exact point the tape was left at 
when the "pause" switch was engaged back in Step 7. 


12. Lean back in satisfaction with a smug look on your face. 






St. Louis : Batman, Hopalong Cassidy, Space 1999, Monkees, Superman, 

Lone Ranger, Rin Tin Tin, I Love Lucy, Dick Van Dyke, Maverick, Adam 12, 
Monty Python, The Honeymooners , Wagon Train, The Avengers, Peter Gunn, 
Have Gun Will Travel, Gunsmoke ,Mary Hartman, Gomer Pyle, Bewitched. 
Huntsville, Alabama: Lost in Space, Addams Family, Star Trek, Wanted 
Dead or Alive, Perry Mason, Space 1999, Gunsmoke, That Girl, Monkees. 
Dallas-Fort Worth ; Heckle and Jeckle, Mighty Mouse, Swiss Family Robin- 
son. Lost in Space, Bronco, Laramie, Cheyenne, Wyatt Earp,(gee, you'd 
think this station was in Texas) Lone Ranger, Room 222, I Love Lucy, 

Star Trek, Alfred Hitchcock, Get Smart, Mod Squad, Fugitive, Ironside. 
Chicago (update): Lost in Space, Rivals of Sherlock Holmes, Land of the 
Giants, High Chaparral, Maverick, Ironside, Voyage to the Bottom of the 
Sea, Cisco Kid, I Spy, Superman, Get Smart, Spiderman, Marvel Superheroes, 
Munsters, My Favorite Martian, Burns and Allen, Honeymooners, Best of 
Groucho, Night Gallery, FBI, Mod Squad, Secret Agent, Lone Ranger. 

























